

















Natural Home 1s the ultimate resource
for today’s eco-conscious homeowners.
Our affluent readers see, source and
buy products directly from the pages
of Natural Home. For all our customers,
we offer 360° experiential marketing
solutions that extend well beyond the
page. From innovative online tools
and sweepstakes to event marketing
and sampling, let us design the
promotional package that maximizes

your ROL.

Save over 50%
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Video/Television
Ogden Publications develops entertaining video
content for cable, network and online platforms,
delivering brand integration opportunities.

Sweepstakes
Grow your e-mail lists
for future e-commerce
communications.

Branded Products
Partnering with us can
provide new audiences

and instant authority,
as well as huge
promotional vehicles
through our media.

Custom
Publishing

Custom content is the
perfect opportunity to
build relationships with
customers, employees
and prospects.

Print

Online

We'll partner with you to develop
a 360° 24/7 online destination
that meets your company’s goals
and needs.

Events

Consumers can
experience your brand
firsthand at one of our
live, exclusive events,
bringing you closer to
your customer.

Research

We can provide marketing
intelligence to help you
understand and define the
market for your product
or service.
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Dreaming of a Greener Holiday

Whether

& redecorating

. Hanukkah, Kwanzaa
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Choose LED.
I

EDs. The s the display on your watch or
calculator, the light-emiting diode (LED) now provides twinkle for your tree.
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Energy Star.

Rewrap it. Remember when we reused the comic pages for wrappin

recipe of the week

9 paper?
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Holiday
Merchandise
ad

greenertoys.

Tired of being “told” the news?

Wih articles ffom the bestinli media

Direct Mail
Let us create targeted direct mail lists
and help you find new customers.

Let our sales team work with you to
create a print campaign that will reach
your target audience.

AdInfo@OgdenPubs.com |(800) 678-5779

ol ss000

Wb wilf & ghari! Movrer

1& Ebrminae i cholies i
TP IS LR willy
T By frbin Bl
]

www.NaturalHomeMagazine.com




1IN\

WHY ADVERTISERS DEPEND ON _
Natural Home

Because every article, photograph and column in the magazine motivates -_I\\
readers to buy products - yours! ve

“We love Natural Home! Our clients make and market sophisticated, sustainable
products to smarter-than-average consumers, so it takes a special medium to
reach them. Natural Home’s clever, informative, expert articles attract smart,
savvy, forward-thinking readers. Our ideal target market! My media buyers loved
the price and we are able to show real ROI for our client’s ad dollar. The staff at
Natural Home, especially our advertising representative, treated our relationship
as a partnership in making that investment pay off. That’s a rare relationship
these days when everyone is out for every penny, and it's made all the difference
in satisfying our demanding clients.”

— DALE MCGLOTHLIN, Managing Director

SEACHANGE GLOBAL

“AFM was an inaugural advertiser with the launch of Natural Home
magazine. We have never regretted that commitment. All of our dealer
advertising partners would agree it's ad dollars very well spent.”
— JAY WATTS, Vice President
AFM-SAFECOAT

“Our experience with Natural Home has been universally positive. The staff
is wonderful to work with and the book is beautiful issue after
issue. Natural Home has been a strong lead-getter for us, and Ogden’s
range of offerings has allowed us to move into other magazines as we need
to, quickly and smoothly.”
— AMY CAMPBELL, Marketing and Representative Support Manager
RIVERBEND TIMBER FRAMING

AdInfo@OgdenPubs.com | (800) 678-5779




