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360o MARKETING

Natural Home is the ultimate resource 
for today’s eco-conscious homeowners. 
Our affluent readers see, source and 
buy products directly from the pages 
of Natural Home. For all our customers, 
we offer 360° experiential marketing 
solutions that extend well beyond the 
page. From innovative online tools 
and sweepstakes to event marketing 
and sampling, let us design the 
promotional package that maximizes 
your ROI.

      marketing

Video/Television
Ogden Publications develops entertaining video 
content for cable, network and online platforms, 

delivering brand integration opportunities.

Online
We’ll partner with you to develop 
a 3600, 24/7 online destination 
that meets your company’s goals 
and needs. 

Events
Consumers can 
experience your brand 
firsthand at one of our 
live, exclusive events, 
bringing you closer to 
your customer.

Research
We can provide marketing 
intelligence to help you 
understand and define the 
market for your product  
or service. 

Print
Let our sales team work with you to 
create a print campaign that will reach 
your target audience.

Direct Mail
Let us create targeted direct mail lists 

and help you find new customers.

Custom 
Publishing

Custom content is the 
perfect opportunity to 

build relationships with 
customers, employees 

and prospects.

Branded Products
Partnering with us can 
provide new audiences 

and instant authority, 
as well as huge 

promotional vehicles 
through our media. 

Sweepstakes
Grow your e-mail lists 

for future e-commerce 
communications.

NEWSLETTER
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Dreaming of a Greener Holiday
Whether you celebrate Christmas, Hanukkah, Kwanzaa or Winter Solstice, 
festivities brighten even the coldest, dreariest winter. Yet wasteful holiday 
consumption takes a toll on our natural resources. This year, why not give a 
little something back to the earth? You don’t have to sacrifice beloved 
traditions—small changes make a big difference. Here are a few tips to get 
you on your way to a greener holiday.

Pick real trees to go ever-green. Artificial evergreen decorations and Christ-
mas trees are mostly made from plastics—nonrenewable petroleum 
byproducts—and they can’t be recycled. Some contain PVC, a known health 
hazard. Most are imported from China, adding transportation and fossil fuel 
consumption to the already high environmental cost.
 
Choose LEDs. The same technology that lights the display on your watch or 
calculator, the light-emitting diode (LED) now provides twinkle for your tree. 
Strings of decorative LED lights are available in almost every color, shape and 
size—and at practically every retailer. LEDs are 90 percent more efficient than 
conventional incandescent bulbs and last for thousands of hours, according to 
Energy Star. 

Rewrap it. Remember when we reused the comic pages for wrapping paper? 
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recipe of the week blogs

tip of the week

Whole Grain Rice and 
Oatmeal Cookies

Tired of being “told” the news? 

Utne Reader gives you tools to join the conversation instead. Each issue provides 
an in-depth look at emerging topics in society, and combines original journalism 
with articles from the best indie media.

Save $20! Get six issues of Utne Reader for $9.99 (U.S. only). 

Holiday 
Merchandise 

ad

contribute

The Other Side Of The Fence
My Favorite Green Gifts

St. Nick’s Green Toy Bag Share Your Tips & Win! 
With energy prices increasing at an unbelievable
 rate, everyone is looking for ways to reduce their 
energy use and bills, whether in the home or in 
transportation. Give us your best tips; we'll choose 
the best ones to print in Natural Home and send 
the winning entrants a prize!

Young and old alike love 
toys—but we can do without 
the resulting waste. With all the 
toy recalls in the news lately, 
finding healthier and more 
earth-friendly kids’ gifts is an 
important consideration. The 
Center for a New American 
Dream, which educates about 
responsible consumerism, 
offers suggestions for giving 
greener toys.

There are so many places to 
find unique and eco-friendly 
holiday gifts and projects that 
we never have space for all of 
them in Natural Home. Coordi-
nating editor Jessica Kellner 
supplements some of the great 
ideas in the 
November/December issue 
with a few of her favorites.

These delicious holiday 
cookies are yummy and good 
for you, and they’re great for 
gift-giving, too! Sweet 
pleasures don’t have to be 
guilty ones if you follow these 
simple methods for healthy, 
natural baking. Check out our 
list of substitutes to make your 
holiday treats a little more 
nutritious. 
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TESTIMONIALS

“We love Natural Home! Our clients make and market sophisticated, sustainable 
products to smarter-than-average consumers, so it takes a special medium to 
reach them. Natural Home’s clever, informative, expert articles attract smart, 
savvy, forward-thinking readers. Our ideal target market! My media buyers loved 
the price and we are able to show real ROI for our client’s ad dollar. The staff at 
Natural Home, especially our advertising representative, treated our relationship 
as a partnership in making that investment pay off. That’s a rare relationship 
these days when everyone is out for every penny, and it’s made all the difference 
in satisfying our demanding clients.” 
	 — Dale McGlothlin, Managing Director 
                                                     SeaChange Global 

“AFM was an inaugural advertiser with the launch of Natural Home
magazine. We have never regretted that commitment. All of our dealer
advertising partners would agree it’s ad dollars very well spent.”
	 — Jay Watts, Vice President
			           AFM-Safecoat

“Our experience with Natural Home has been universally positive. The staff 
is wonderful to work with and the book is beautiful issue after
issue. Natural Home has been a strong lead-getter for us, and Ogden’s 
range of offerings has allowed us to move into other magazines as we need 
to, quickly and smoothly.”
	 — Amy Campbell, Marketing and Representative Support Manager	 	
                                     Riverbend Timber Framing

  

Why advertisers depend on
Natural Home
Because every article, photograph and column in the magazine motivates 
readers to buy products – yours!


